INTRODUCTION

WhizzGo is one of the UK’s leading pay-by-the-hour car clubs with a network
of low emission cars located in dedicated on-street parking bays in cities
across the UK. WhizzGo members are able to use any of the WhizzGo cars
for as little as an hour or for as long as they are required, and only pay for the
time the car is hired.

This media pack is designed to provide a basic overview of WhizzGo
including information about green travel, the location of cars, WhizzGo for
businesses and cost of membership to the club.

It also provides information about WhizzGo spokespeople who can provide
guotes, opinions, general assistance on car clubs and information on the
benefits associated with being a member.

For any specific enquiries, please contact the press office who can help with
your request.

Press Office Contacts

E: anna.geraghty@whizzgo.co.uk T: 08444 77 99 66/ 07738 891 242

For further information about WhizzGo please visit www.whizzgo.co.uk




EXECUTIVE SUMMARY

WhizzGo is the UK'’s leading pay-
by-the-hour car club outside of
London and has over 200 cars
located in 12 cities across the UK.
The company was established in
2004 and now has over 5000
members who regularly make use
of its vehicles. It is extremely cost
effective and offers a great
alternative to owning a private
car. Members can save up to
£3,500 a year by substituting privately owned cars for pay-by-the-hour
vehicles. WhizzGo only uses low emission cars and for every WhizzGo car
used, around 20 private cars are taken off the road*.

WhizzGo is also the perfect solution for short term business car hire
requirements, as it reduces business transport costs, reduces risk for
employers and offers a greener alternative to business travel. Cars are parked
just minutes from city centre work places and therefore can save businesses
money compared to paying for private mileage costs, pool cars, traditional car
hire and taxis. WhizzGo can also reduce a company’s exposure to duty of
care issues and the associated risks as well as enhancing environmental
credentials and reducing their carbon footprint.

*Source: Carplus, the National Charity promoting responsible car use

KEY STATS

Members can save up to £3,500 per year by joining WhizzGo
compared to owning their own car.

According to recent research of the WhizzGo membership base, 77%
of members have sold their cars since joining WhizzGo, meaning fewer
cars on the road and less pollution.

Last year, WhizzGo members made C02 savings equal to 4,986
London-New York flights by sharing WhizzGo’s low emission vehicles
and avoiding unnecessary journeys

For each green WhizzGo car hired, up to 20 private cars are taken off
the road.

WhizzGo’'s membership base is split 53% residential and 47%
corporate

WhizzGo membership has increased by 38% since the beginning of
2008

87% of recent members joining WhizzGo cite the spiralling cost of fuel
and associated motoring costs as a decisive factor for joining WhizzGo
46% of drivers say they're struggling to afford to run their cars

1.5 million motorists are forking out for a car they drive one day or less
each week



Comparatively, British drivers spend three times more cash on a
stationary vehicle than on an annual holiday

ABOUT WHIZZGO

Why become a WhizzGo member?

WhizzGo is a bespoke pay-by-the-hour private car hire service that offers an
easy and affordable alternative to owning a car.

It allows all the benefits of having a car, including 24 hour access without the
expenses and hassles that car ownership brings. Servicing, MOT, road tax,
insurance and even cleaning are all included when you become a WhizzGo
member.

Location of Cars

WhizzGo has cars conveniently parked in and around
towns and cities across the UK. The car rental
locations have been specifically chosen for people in
busy residential and commercial areas where owning
a car is expensive and parking bays are scarce. Cars
are parked at various locations including train
stations, office and apartment blocks and on city
streets providing easy access to a car 24 hours a day.

Cars are parked in and around the following cities:

In the north - Leeds, Liverpool, Manchester,
Newcastle, Sheffield, York

In the south — Camden, Brighton, St.Albans,
Southampton

The Midlands - Birmingham

Northern Ireland - Belfast

For a full list of locations, please visit http://www.whizzgo.co.uk/locations.htm

THE BENEFITS OF WHIZZGO

The Environment

“Reducing car dependency through
car clubs leads to reductions in
carbon dioxide emissions through
decreased car miles, reduced
numbers of cars on the roads and a
shift to more efficient vehicles.”
Carplus



As the UK’s most environmentally-friendly car club, WhizzGo is committed to
sustainable travel. Although WhizzGo actively encourages everyone to travel
by the most sustainable and lowest carbon method available, the company
understands that at certain times the majority of people like the use of a car
for the flexibility, convenience and comfort it offers. The concept of WhizzGo
allows people to pick the best way to travel. Without a car sitting outside
costing money it is easier to choose the most appropriate transport.

The WhizzGo pay-by-the-hour car club concept helps reduce carbon
emissions in the following ways:

Fewer cars on the road

Fewer car journeys after joining WhizzGo than before
More efficient use of a car

Lower emission, energy efficient vehicles

Use of technology to lower emissions

Carbon offsetting

Long term behaviour change

WhizzGo for Businesses

WhizzGo pay-by-the-hour cars are
a great solution for businesses as
they reduce cost, risk and the
environmental implications  of
business travel.

Cost Saving

Significant cost savings can be made by using WhizzGo compared to
administering private business mileage, managing pool cars, relying on
taxis or having to book hire cars for full days when they are only
needed for a short period. With fully inclusive hourly rates that include
everything from insurance through to fuel, WhizzGo can save
businesses thousands of pounds a year.

Reducing Risk

Under The Corporate Manslaughter Act, which came into effect in April
2008, an organisation can be prosecuted for a “gross failure in the
management of health and safety that causes death”. This can be
applied directly to employees using their own car for business.



It is now a legal responsibility for businesses to manage the duty of
care to its employees driving their own vehicles or pool cars for
business purposes. It is estimated that between one and three million
privately-owned cars are used for work with 60% of these not properly
maintained and around a third not properly insured.

As WhizzGo is responsible for the maintenance and insurance of its
cars, as well as checking employee’s driving license details, this duty of
care is transferred to WhizzGo, leaving a company to concentrate on
its core business.

Greener Transport

WhizzGo is recognised as the greenest car club in the UK. As well as
operating a fleet of low emission cars, the company is committed to
reducing carbon emissions across all aspects of its operation. WhizzGo
guarantees not only to be carbon neutral, but to offset the emissions of
its fleet and operations by a factor two; becoming Carbon Neutral Plus.

WhizzGo members will be helping to mitigate the effects of carbon
produced as a result of WhizGo’s operations by supporting selected
offsetting projects, which in turn meets businesses’ Corporate Social
Responsibility targets.

Cost and Membership

Members can save hundreds of pounds by switching to WhizzGo. For
example, a privately owned small, four year old run-around costing £300 a
year to insure with an average mileage of 6000 per year, would cost £2394 to
run and maintain according to Carplus, the national charity promoting
responsible car use. By using WhizzGo however, low car hire rates means the
owner would save up to £882 by using WhizzGo instead of their own car.
http://www.carclubs.org.uk/costcalculator

WhizzGo members pay a monthly
membership of £5 and then pay for
cars by the hour as and when they
are used. Car hire rates start at just
£5.99 and there are special
discounts for 24 hour bookings.
Fuel* insurance, tax, maintenance
and even cleaning costs are all
included. The pricing structure is
simple and transparent with no
hidden charges.

For full cost details please visit www.whizzgo.co.uk/whatitcosts.htm

*Each booking also comes with 40 free miles. Additional mileage is charged at 25p per mile



CASE STUDY

Andrew Prior, a quantity surveyor based in
Leeds, joined the scheme after realising he
was losing nearly £4000* a year in
insurance, tax, running costs and
depreciation. After making the switch to
WhizzGo, he now estimates he spends an
average of just £45 per month, saving over
£3000 a year.

Andrew commented: “Since  joining

WhizzGo, I've been saving significant
amounts of money each month. | only really used my car at weekends, so |
worked out how much it was costing me to have my car sat on the driveway
for five days a week and it ran into thousands of pounds a year. | now hire a
car about once a fortnight, so am only paying when | actually use it.

“There are so many alternatives in getting places, so | now walk more than |
ever used to, as well as car sharing. Not only has being a member of a car
club helped my finances, but | also feel that I'm doing my bit for the
environment.”

More case studies are available on request.

*Based on statistics from www.theaa.com

MEET THE TEAM AND FIND A SPOKESPERSON

Nick Jenkins - Chairman

Nick Jenkins is chairman of WhizzGo, as well as personalised greetings card
company Moonpig.com.

He has a BA in Russian Language and Literature and an MBA from Cranfield.
He set up a Russian Subsidiary of Swiss-based commodity trading business,
Glencore, before returning to the UK and establishing Moonpig.com after
recognising a gap in the greetings card market.

Nick invested in WhizzGo after seeing a real future for pay-by-the-hour car
clubs and recognising that the company had the talent and vision to make it
happen.

Away from the office, Nick enjoys skiing and playing the piano, and his top
green tip is to turn down the heating and buy a jumper as most of the UK Co2
emissions result from heating our houses.



Liam Grant — Marketing Director

Liam is marketing director at WhizzGo, and so looks after the WhizzGo brand
and all marketing campaigns. After graduating from Hull University with a
management degree, Liam’s early marketing career was spent working in the
digital TV and video-on-demand sector before moving into the public transport
sector. More recently, he has extensive FMCG marketing experience through
the wine industry.

Liam recognised the WhizzGo brand potential and the exciting future in store
for the company. He says: “We have only just touched the tip of the iceberg in
terms of what can be achieved in the UK market. There are no pre-defined
rules so everything is there to be developed and challenged.”

When he’s not in the office, Liam is a Bradford City season ticket holder and
enjoys walking his greyhound and playing and listening to a wide range of
music. His number one green tip is for everyone to join WhizzGo — and save
money on their motoring at the same time!

Duncan Lloyd — Finance Director

Duncan is WhizzGo’s resident financial guru. After reading politics and
philosophy at Hull University, Duncan went on to work for accountancy firm
PricewaterhouseCoopers where he qualified as a chartered accountant. He
then worked as a business analyst for Carphone Warehouse, and was finance
director of a market research company before joining WhizzGo.

With a background in fast-growing and rapidly changing sectors, Duncan’s
skills are the perfect match for WhizzGo. He says “WhizzGo has a fantastic
opportunity to fill a rapidly increasing space in the personal transport market.
There’s never been a better set of circumstances given the economic
environment than now for WhizzGo to really start motoring.”

Outside of work, Duncan enjoys spending time with his family, as well as
cycling and cooking. His top green tip is to holiday in England, and he
regularly visits Cornwall.

Keith Kelly — Commercial Manager

Keith is WhizzGo’'s commercial manager, and has a wealth of sales and
project management experience. After gaining his law degree, Keith worked in
the commercial sector for seven years. He also has 10 years experience in
the charity sector where he was executive director of The No More Landmines
Trust.

Keith joined WhizzGo as he saw it as the perfect opportunity to help
individuals, companies, organizations and society as a whole to make the
best use of the car and other forms on transport.



When he’s not at WhizzGo, Keith enjoys travelling, keeping fit and electropop
music and also loves his microwave kettle and can of worms wormery.

FEATURE IDEAS

Duty of Care — How car clubs can help businesses overcome the legislation
that states companies are responsible for all vehicles used for business travel.

How to make your every day life greener — As well as day-to-day tasks
such as recycling rubbish and turning off electrical goods rather than leaving
them on standby, it is also important to remember that it is easy to reduce a
carbon footprint with larger day-to-day tasks such as driving. Why pay
expensive insurance premiums, road tax and high petrol prices just to have a
car sat on the driveway. By paying per journey through a car club, not only
can you save money but you can also contribute to the reduction of carbon
emissions and congestion in local towns.

Tried and Tested — We are more than happy to provide free trials for
journalists wanting to try out the service.

Saving money around the home — How you can save money on everyday
things.
Living without your own car challenge — Feature on someone switching to

WhizzGo for a month — Keeping a daily diary. ‘Breaking the emotional bond
with my car’.

Cool technology features

Green features



Q AND As

General information about using WhizzGo can be found on the FAQ page
http://www.whizzgo.co.uk/fag.htm

Why was WhizzGo set up?

The company was established in 2004 after recognising the need for an
extension to the UK’s existing public transport system through the provision of
an additional sustainable transport option. WhizzGo operates through forming
close working relationships with city councils who provide both on-street
parking bays in great locations and a high level of support for the service as
an addition to existing public transport provisions.

The future of WhizzGo

Liam Grant, marketing director says: “In five years WhizzGo will be an integral
part of national public and business travel options utilizing the latest in low
emission vehicle technology and taking thousands of vehicles per year out of
private/business ownership whilst increasing the use of public transport and
self-powered travel.”



